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Abstract Nihon Unisys promotes the knowledge management approach mainly for sales representatives for
the purpose of the prompt preparation and the enhanced quality of the proposals and information provided
to customers, as well as improvement of daily work efficiency. This paper introduces the situation of intel-
lectual property generation and its usage through the case studies of IT & human facilitation such as
knowledge portal operation and research service offerings. In addition, the issues highlighted through these

approaches and action plans to solve them are described.
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