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Omni-Base for DIGITAL’ATELIER, a Commerce Service in the OMO Era
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Abstract Digital technology is used in most economic activities, and the boundaries between online and
offline are disappearing in consumer experience. Business operators engaged in this task feel that their IT
systems are becoming more complex and that they are having problems in system investment and secur-
ing human resources. Various services are already provided in the EC field, but there are few services
that are just right for building a strong relationship with customers through online and offline stores.
Omni-Base for DIGITAL’ATELIER is an all-in-one e-commerce service that can support OMO measures. It
is a service that can be used as an e-commerce system operation team in the information system depart-

ment, from application consultation up to operation support.
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4.1 Omni-Base for DIGITAL’ATELIER
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