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Virtual House Exhibition “MY HOME MARKET”
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Abstract In an environment where Japan’s population and households are expected to decline and the eco-
nomic competition is intensifying by shrinking of the market size, housing manufacturers should engage in
advanced customer attraction and sales activities in promotions to boost sales. The “MY HOME MAR-
KET” business has just been started from the idea to reduce the gap between housing manufacturers that
have been engaged in sales processes centered on face-to-face business negotiations and consumers who
are considering buying homes. The virtual house exhibition MY HOME MARKET provides a place for
consideration that matches the lifestyle of the millennials instead of the model house of the conventional

general house exhibition hall.
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