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Application Examples of “CoreCenter for Retail” and
“CoreMethod; Installation Methodology” in Retailing Company A
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Abstract In system development, short term system installation has been required to reduce an installation
cost of a system and to address speedy changes of businesses in retail industry. Nihon Unisys developed
implementation-based solution called “CoreCenter® for Retail” in order to meet such market needs. The
Application of “CoreCenter for Retail” and “CoreMethod” in retailing Company A, was effective in both

delivery term and cost.
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