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Introduction of CoreCenter for Retail;
Next Generation Distribution Solution for Retail Industry
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Abstract A short term system installation is required in retail industry to address the quick changes in
customer needs, legal regulations and distribution structure. Nihon Unisys has developed implementation-
based solution called “CoreCenter® for Retail” in order to meet above mentioned market needs. An
implementation-based solution can shorten a system installation period shorter than the conventional tem-
plate-based solution used for the customization and it can address the changes in the business and can
reduce the installation cost.

In this paper, we consider the needs of the supermarket that is in a chain store form and introduce the

concepts and the functions of “CoreCenter for Retail” to meet the market needs.
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