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Adopted Technology of CoreCenter
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Abstract CoreCenter® is next-generation solution package for the distribution industry. This package is
“Implementation-based solution”, it can be assembled by selecting the services. It was developed with the
aim that package can respond to various changes of customers. To meet the requirements of the market-
place such as high-quality, short delivery, and low price, “component oriented Architecture” and “SOA” are
adopted, and package structure is defined to have a structure that can respond flexibly to various
changes. At the same time, We redefined the implementation methodology. This report describes the

implementation methodology and the features of package structure adopted for CoreCenter.
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